Our Green Home Style Guide: Logos, Masthead and Colour Palette

PRIMARY BRAND PALETTE
The brand palette consists of: OGH DARK GREEN (PMS 347C) OGH LIGHT GREEN (PMS 382C)

These two colours along with black represent the full colour version of the logo.
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ECO-FRIENDLY HOME RESOURCE GUIDE PROCESS: C77 M29 Y100 K15 PROCESS: C29 MO Y66 KO
RGB: R65 G126 B60 RGB: R190 G218 B125
OU R LOGO COLOUR APPLICATIONS
G RE E OM E CA The Our Green Home logo should be reproduced when ever possible in full colour in the brand colours
. on a white background. When reproduction in colour is not available, the black and white version of the
ECO-FRIENDLY HOME RESOURCE GUIDE logo should be used.
MASTHEAD OUR GREEN HOME SUB BRANDS
APPLICATIONS

The Our Green Home masthead is
designed to function in both colour THE ﬁ
and white knock out applications. ROC E RY

The full colour version should only

be used when the background

is of a single flat colour or gradation

reproducing at no more than 15%. THE =o=

The reverse version should be used @ AP PL IANC E

on all other detailed full colour

or black and white backgrounds

and photos.
Two sub brands have been developed for OGH. Each one
serves as a section masthead, branding distinct sections in
our publication. Both logos share the same typography and
colour story as the parent brand.
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Our Green Home Style Guide: Magazine Standards

MAGAZINE COVER

Our Green Home aims to be a comprehensive resource for
the sustainability motivated homeowner. Our magazine
covers are designed to showcase the stories we want to
present to our readers.

SAMPLE SPREAD

The top of our cover has the edition name and masthead, The publication is built on a standard 2 column grid.
we always focus on a large anchor photo that has a large The left and right footers identifies page numbers
featured cutline. The cover footer lists additional stories as well as the magazine edition.

and also functions as a mini table of contents.
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