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WHAT MEN WANT 

Sofas and chairs
Men seek comfort in their man cave 
– the place where they watch sports. 
Think deep sofas with deluxe seating 
with feather and down wrapping. Unlike 
women, who will sit close together, 
men want at least a foot and a half of 
space between themselves and will turn 
sideways to talk.

They prefer square arms, sectionals 
with chaises, and flat seams or baseball 
stitching rather than piping. Their fabric 
of choice is either soft (chenille or men’s 
flannel suiting) or synthetic because it 
stands up to abuse better than linens 
or cottons. Leather is also big with 
guys for its look and for maintenance 
(spill something and wipe it off). They 
prefer squared-off, rather than rounded, 
silhouettes.

Colour and pattern
Men gravitate to earth tones such as 
warm browns, tans, chocolate and greys. 
They rarely choose light colours or jewel 
tones. They prefer monochromatic and 
geometric patterns and colours.

Artwork and accessories
Here again, males prefer monochromat-
ic and geometric patterns and colours, 
and in accent pieces such as coffee and 
end tables, they prefer wood.

Rugs
Men like graphic patterns and deeper 
colours, such as blues, charcoals and 
greys, and abstracted patterns that 
appear almost like a painting. They like 
the latest trend of distressed rugs with 
that faded, roughed-up look, as well as 
geometric and contemporary styling. 

WHAT WOMEN WANT

Sofas and chairs
Women prefer sofas with tradition-
al curved arms, like William Birch or 
Lawson style, and are more likely to 
choose a skirted sofa than exposed 
legs. When they have their friends 
over, they’ll sit close, draw their legs up 
and curl into the sofa. They want soft 
seating, such as a down blend.

They are more adven-
turous when it comes 
to fabrics, going 
for small or large 
prints. If the sofa 
is a solid colour, 
then they’ll want 
it textured, like 
corduroy or bas-
ket-weave, and 
add patterned 
pillows.

They change it up
Women are more inclined 
to change décor with the 
season by switching up pillows, throws 
and accent pieces, and exchanging 
warm tones and patterns in cozy materi-
als for bright colours in crisp fabrics. 

Artwork and accessories
They are drawn to colourful pillows, 
rugs, throws and lamps, as well as 
softer fabrics, tufted backs and beds 
with fabric headboards. 

Rugs
Women tend to like carpets in lighter, 
brighter colours, such as pinks and 
blues, or carpets with washed-out, 
distressed looks. They gravitate to the 
traditional as long as it’s an updated 
version with a lighter background and 
bright contemporary colours. 

Women enjoy 
décor elements 

such as a 
Stressless YOU 
James chair in 

mustard leather 
with clean 

Nordic lines from 
Decorium (right); 
colourful wall art 

(above); sofa with 
rounded arms 

from Markham 
Furniture (below 

left); fine wool 
hand-knotted pink 

made in Nepal 
from Imperial 

Carpet & Home 
(below right).

WHAT MEN DON’T WANT

Sofa details like piping and skirts
Chintz and floral patterns
Toss pillows and throws

WHAT WOMEN DON’T WANT

Bulky furniture
Dark leather recliners with drink holders
Lack of details and accessories
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A Time to Celebrate ...

Since May 1986, we have continued the family tradition of offering the finest
service to match the finest in European furnishings. We would like to thank our
customers for their continued loyalty and look forward to serving you in the
future. In celebration of our 30th anniversary, many exclusive collections
throughout the showroom are reduced starting from 30%.
Visit our showroom and enjoy!

The Simone family

Since May 1986, we have continued the family tradition of offering the fi nest 
service to match the fi nest in European furnishings. We would like to thank our 
customers for their continued loyalty and look forward to serving you in the 

 anniversary, many exclusive collections 

YOUR ROME AWAY FROM ROME FOR YOUR HOME
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