
A PRINT + DIGITAL + SOCIAL MEDIA FEATURE

STRATEGIES 
FOR SUSTAINABILITY

Canada’s economy is at a crossroads. In 2013, the clean energy sector encom-
passing manufacturing, energy efficiency and biofuels accounted for more 
direct Canadian jobs than the oil sands. This is welcome news since the extent 
of our reliance on our wealth of resources and carbon-based energy sources 
is becoming a liability in the shift toward a carbon constrained economy. 
Today, every sector is confronting issues of sustainability.

 

This special feature will include the following editorial highlights:

POLICY UPDATE. We have a new government facing unprecedented challenges - we present a six 
months sustainability scorecard review.

THOUGHT LEADERSHIP. Where do our leading scientists suggest Canada focus to drive our intellectual 
resource economy forward?

SUSTAINABLE SKILL SETS. Canadian business models have been severely disrupted - are our post-sec-
ondary programs ahead or behind the play?

INFRASTRUCTURE. What are the infrastructure investments that offer Canada the most promising returns?

WATER ISSUES. What can we do to inspire urgent international response to acidifying oceans?

GOING LIVE IN PRINT AND ONLINE:

OCTOBER 12, 2016 OCTOBER 6, 2016SEPTEMBER 7, 2016

GET INVOLVED BY: MATERIALS DUE:

We’ve had a long history of producing engaging print and digital features. Select a link below to view a previous feature.

A PRINT AND ONLINE ADVERTISING FEATURE IN CANADA’S #1 NATIONAL NEWSPAPER AND #1 NEWS WEBSITE

See page 2 for details...

REACH YOUR MARKET**

1,074,000
WEEKDAY READERS

1,669,000
SATURDAY READERS

3.8 million
UNIQUE VISITORS

3.6 million
UNIQUE MOBILE VISITORS

Sources: Vividata Q2 2015 Study – Age 18+, comScore MediaMetrix Q4 Average 2015

 

 

 

THE GLOBE AND MAIL 
ATTRACTS CANADA’S 

INFLUENTIAL ADULTS AND 
EXECUTIVES*

Our weekday readers are:

64% more likely to be 
senior managers/owners

31% more likely to be  
professionals

2x as likely to have 
household incomes of 

$200,000+

ONLINE...

IN PRINT...

+ Increase your reach and 
audience with SOCIAL 

MEDIA AMPLIFICATION...



STRATEGIES FOR SUSTAINABILITY

PRINT DIGITAL SOCIAL

CHOOSE YOUR AD SIZE AND FREQUENCY 

We will boost your investment value by 
presenting custom content opportunities 

designed to deliver readership value  
and support your strategic interests.

PUBLISH 

See your special feature content  
housed in the globeandmail.com  

special features hub:  

OR for added global visibility, publish on a 
custom special feature website:

ADVERTISE 

Co-branded digital ads on  
globeandmail.com promote brand  

awareness and drive to your  
site and special feature content:

AMPLIFY 

Mobilize content, conversations  
and build your social media influence,  

engagement and audience.  
Choose from a suite of services:

> CUSTOM CONTENT  
   (ARTICLES, BLOG POSTS, VIDEO)

> STRATEGY  > DAILY UPDATES

PLUS

> INFLUENCER ENGAGEMENT

> PAID SOCIAL AMPLIFICATION  

> REPORTING AND ANALYTICS 

A PRINT AND ONLINE ADVERTISING FEATURE IN CANADA’S #1 NATIONAL NEWSPAPER AND #1 NEWS WEBSITE

 

 

 

BANNER

1/3

1/2 1/4

1/8

FULL


